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A reminder of what
EYEN’s brand stands for:

» professional (respectful, trustworthy)

e bold, youthful (energetic, full of ideas)

« effective (in taking action)

e connecting (connected)

e inclusive (integrated) solutions - *

esults-oriented
.t n c\'\a\o%UQ with the veadev

e approachable, down-to-earth

* relevant (in content), consistent

e community; something to identify with
e informal, playful, humour

e direct ... in addressing target groups

..and gevevally in languade. We ﬁe*\- Yo the goint. ///
_

Overview of the EYEN brand -



——e—— —
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Intro | The European Youth Energy Network

Here our official intro: The European Youth Energy Network
(EYEN) is the is the think tank placing youth at the centre of the
European energy transition. We believe in a future where the
European youth is instrumental in shaping a just and sustainable
energy transition. EYEN will achieve this by building
intergenerational trust, equipping youth with adequate knowledge
and skills and creating spaces for them to act.

EYEN is a non-profit association — build up by volunteers — uniting
youth-led, energy-related initiatives (our Members) consisting of
+2000 young professionals and students operating in more than 15
countries at European, national, and local levels. (Nnovember 2024)

More information about EYEN: Our story, Newsroom,
LinkedIn, Website. Linktree with more helpful links.
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https://youthenergy.eu/eyen-story/
https://youthenergy.eu/newsroom/
https://www.linkedin.com/company/68928167
https://youthenergy.eu/
https://linktr.ee/europeanyouthenergynetwork

Intro | Brand voice and brand book

Brand voice: EYEN has a casual, funny, respectful and enthusiastic
voice. At the same time, we have a professional look. We use bold
colours, fluid shapes. Our designs are youthful, harmonious,
creative. We're not afraid of being different. Instead, it's our aim.

All communication materials and channels relating to EYEN, as
well as EYEN-branded content shared by third parties, need to
adhere to the branding guidelines contained in this document.

The guidelines enable the organisation to communicate effectively
— with one voice.

Please note: the EYEN website (youthenergy.eu) may undergo a redesign. It is thus not especially included here. Brand
A guidelines apply, allowing for flexibility for the necessary web adaptations. For everyone internal to the organisation,
please refer to the brand elements & guidelines in Canva as your most updated and applied branding overview.

_JEYEN



\ IV
identity

INncludes: brandmark explained, primary
logo, secondary logos, dos and don'ts




EYEN's Logo | The brand mark

This is the logo
rationale explained.
The brand mark is
composed of five
elements chosen to
reflect the international
youth non-profit
organisation breaking Circle/cycle
new ground in the

European energy space. & Light bulb

Lightning Leaf

* European
Union flag

This explanation is taken from the first Brand Book of EYEN of March 2021. The
brand mark can be used as a design element, yet doesn’t replace the logo.

_JEYEN



EYEN's Logo | Primary logo

All materials in the name of EYEN are requested to display the logo. When
first introducing the organisation, the main full-colour logo is to be used.
Good readability (contrast, size) is to be prioritized over other design goals.

The logo must only be used as provided
and cannot be altered in any way.

The main logo: ) EYE N ) EYEN

A15mm-border for a logo-size of 50mm. -



EYEN's Logo | Secondary logos and usage

Specifications on the usage: The logo should be included on all pages of
documents (footer, optional header), on social media designs, banners,
videos, newsletters and any other communications. Exceptions for social

media posts alone may apply.

The text is half as high as the icon, the adapted website-version may NOT
be used for other uses. Please ensure sufficient white space - also towards
the document borders - and keep the logo in a readable size.

The secondary logos: EYEN EYEN

YYYYYYYYYYYYYYYYYYYYYY

The single colour version of the logo should only be used
when the full color version of the logo cannot be applied.

_JEYEN
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EYEN's Logo |

Dos and

YOUTH ENERGY

Don'ts

Taken from the first Brand Book, March 2021.

Check your contrast.
Don't let parts of the logo
become unreadable.

DON'T

Do not modify the logo in any way.

DO

Use the logo in versions shown here
(including on top of images).



Colour
palette

Includes: core colour palette, supporting colour
palette, colour combinations dos & don'ts — >




EYEN's Colours | Core colour palette

Main colours

for key teXtS ;_ ...............................
and elements — | #F5F6F8 #000080
orange and !
green. Body ' main background colour main text colour, can be used for
text — blue I for light backgrounds headings (not HI), use in
: |

moderation

Our colours are a crucial part of our identity. They make our brand
instantly recognisable and represent a bright, exciting look at the
intersection of youth and energy. More about the application below.

_JEYEN



EYEN's Colours | Supporting colour palette

#FDA500 #00A488

in combination with or instead of dark green for shadows, design
#6CDDAA in elements elements with multiple shades of
(representing the energy transition) green, combine with #02COAO e e e e

! #FDD267

|
#4444FF #0000BB - For highlights to underline

. Important text bits and small
| elements to light up the design

Used for hyperlinks, can be used for Lighter blue used to light up when
gradients or similar, limited #000080 is too dark or create
applications distinction T T s s s s -

These harmonious colours complement the brand, allowing for flexible —
applications (contrast, readability). Limit the number of supporting

colors used in a single piece, make sure that the gradient based on a

combination of our core colours orange & green is present. EYEN

vvvvvvvvvvv



Colour combinations | Use this

Not all colours can be combined with each other (also simply cause of
contrast: is a bit stupid if you can't read the text, right?) and we have
chosen a set of combinations that work well and that we want to stick to.

EYEN

We reshape
\YelUjdg
engagementin
the European
energy
transition.

o
#tyouthenergy

This or similar Is the key

defining background of EYEN,
besides a beige or textured one. The
plain colours to the right are only
used for parts of the design.

Est. 2022

For a just, s
empowered Volunteer with -—9
and young energy

collaborative changemakers

energy — across Europe.
transition.

Ensure white space & hierarchies in all designs. »




Colour combinations | Avoid this A

The use of the following colour combinations is strictly forbidden on all materials
and channels. They have proven not to work (and our readers will thank us).

#youtheneray iyoutheneray | 0L
woutneneray  youtnencroy [

#youthenergy H#youthenergy #youthenergy

_ #Hyouthenergy #youthenergy #Hyouthenergy

Instead, ensure readability and use colours and the EYEN gradient with
moderation, keeping most of the text in blue (short wort groups can be
highlighted in #FDD267). Consistency is important. For light text (e.g.
photo credits) the transparency is to be increased and font weight
decreased, using a neutral colour (grey/white).

vvvvvvvvvvv



graphy

Includes: introduction, primary typefaces




Typography | Introduction 0

After a few past experiments that featured Roboto as the
primary typeface and additional alternative fonts, we have

settled with Montserrat as our primary typeface for all BE J EYEN
applications — from headlines to the text body, across g
channels.

EYEN is bold, it takes up space, creates and holds it.
Montserrat is our ally in that through its clean look, high
width and variability in font weights.

Our font & brand help us in being clear & professional.

example >>> (\

Additional fonts — on social media and for special campaigns — are
permitted in moderation as long as they don't replace the main fonts.




Typography | Primary & Altern. Typefaces

Hi, I'm Montserrat. I'm used in all the different weights.
Here I'm semi-bold. Here I'm bold, here extra-bold.

Our favourite Montserrat application is Montserrat Semi Bold
here - especially to highlight words without breaking the text
flow - and Montserrat Classic in Canva.

And this is what Calibri Light looks like.

Calibri Light is our alternative typeface. It should only be used where the document being
worked on will eventually be sent to an end user unlikely to have Roboto or Montserrat
installed on their device; this exception does not apply to online documents.

_JEYEN



Imagery

INncludes: image overview, hero images,
narrative/action images, reflection images — >




Imagery | Image overview

Photography helps us convey our personality, reinforce our branding
(bright images, EYEN colours where possible), show tangible dynamics and
ultimately add impact to our communications.

We use own photos for our social media designs and other channels.
These are complemented by stock photos, mostly as backgrounds.

In our imagery we focus on: people/youth, locations, renewables and
sustainable energy. We show youth informed, connected and / or taking
action; we give behind-the-scenes insights. We keep an eye on diversity of
people (ethnic, age, disability etc.), spaces and situations. Take a look »

Hero images Narrative images Reflection images

_JEYEN



YOUTH ENERGY

Imagery | Hero images

Hero Images are a core part of our brand — they deliver our brand
personality and values at the beginning of the audience journey through
close crops, shallow depth of field and a shift in focus. The photos have to
reflect our mission and brand voice and contain elements that stand for
EYEN, to help our audiences connect to us.

stock photos, to be expanded « own EYEN pictures, to be expanded «




vvvvvvvvvvv

ero images (continued) - Stock Photos

Stock photos are mainly used for project presentations, and for call to
actions on social media. We choose clear, expressive, human images.

see Canva (please note: Canva photos can only be exported inside a design)

a project of

_JEYEN
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Imagery | Narrative/Action images

Narrative images continue the audience journey. They help tell a story and
provide visual context, allowing the audience to pause for consideration. These
shots, mostly of medium focus, show EYEN and its network in action. Incl. events.

R crizens BER
AT ENERGY [ 3
- 4F0RUM~-_§;




These images date from between 2021 and 2022, the early days of the set-up of the

organisation, its first team gathering and earlier team meeting in summer 2021, the first

EYEN COP presence, the use of the #youthenergy hashtag to unite a young international
team during the pandemic etc.



YOUTH ENERGY

EYEF | A representative selection SF

Pictures from the second European Youth Energy Forum in Berlin. It is very
important to us to position EYEF as a professional event bringing youth
and stakeholders together & creating a well-thought space for solutions.
We are not a youth gathering, while we do care about fun & networking :)




Test: example of vertical image gallery to represent
the team & the experience of being part of EYEN
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Imagery | Reflection images

Reflection images are the concluding piece in the journey. They provide a
moment of reflection through the use of wide angled content. They focus on
renewable energy & landscapes as well institutional settings to remind what's at
stake. Reflection images can help to reimagine how we use spaces in society and
policy, or connect them to a(n innovative) topic that we're proposing.

EYEF22 example (Lisbon)+ European institutions ¢ Setting (here: Brussels) ¢

photos §&
All image categories will be added to and adapted, in consistence with from E==1
the current style, along with the upcoming activities of the organisation. events: e e



European
Youth Energy
Forum (EYEF)

Includes: intro and primary logo, logo versions and
lcons, for application of designs see next section — >




EYEF | Intro and primary logo

The European Youth Energy Forum is the flagship event of EYEN,
creating the space for youth to voice its opinion and connecting them with
energy stakeholders towards concrete action.

It has always been more than a forum, and its proposals more than a paper.
EYEF has been a continuous effort across the years, taking the extra steps it
takes to turn proposals into realistic and actionable plans. All while bridging
the gap between youth — ¢ and political decision-makers, corporates
from the sustainable energy sector, associations and more.

For this bold project, EYEN developed a new logo and communications
materials aligned with the brand of EYEN (since 2022). The parrot is the
mascot of EYEN, draws attention and stands for youth speaking up.

° EUROPEAN
The main logo: YouTH F R U M
ENERGY




EYEF | Logo versions and ICONS seent

The parrot brandmark is the key
element to brand the design. It
shall not replace the full logo.
The EYEF brand was developed in
2022 and can be adapted.

EUROPEAN
YOUTH
ENERGY

EUROPEAN
YOUTH
ENERGY

ENT BY / EYEN

2022): Connecting th

in the European en

e voice of youth
ergy transition




EYEF | Application of the design (1) F@RUM

(beyond social mediaq, for that see below)

Designs on site at EYEF2023 in Berlin «

F@RUM ‘f

#2 Energy Transition Careers Compass

yyyyy

wwwwwwwwwwwwwwwww
development and
career transition

Connectingthe

i



v F@ RUM

ENERGY
eventey () EYEN

EYEF | Application of the desi

(beyond social media, for that see below)

Light background as used till EYEF Screen backgrounds (online sessions
(then changed to grey) + with team & participants) ¢

A HF@RUM @ Grovando
'
.
l
g
i Yusha Pradhan ...
& % European Youth Energy For % Yusha Pradhan_Germany(sh... | % Melina Kalem Bos
v Transportation )
. 2
European-Youth Energy Forum 17 i 0 B | Med WAEL Ben Khaled_Fran.. | & Daire Byrne (he/him, IRL) % Margia Sobral,Portugal (hey
i As you may already know, the transportation to and from
Berlin, to attend the live event (30 Oct - 3 Nov) it's covered by
& us. Transport is booked by accepted participants themselves % Cristina Di
s and we encourage you to book as early as possible.
: i . Connecting the voice of \outh in L Bl o
Connecting the voice of Youth in the Buvogean evevay transition tickets reimbursed (O The venue F raunhofer g )
the Burogean enevay transition . ;s rENIQ o e .o
‘ —0)—@ ¢ ous
31 Oct - 3 Nov ‘23 . p’ac':fﬁé‘:i:ebm venue s located in EUREF capmp.
Send us the ~  bymeans Ofevemesc.?,@::nmfm and vnformanoan";zl:' ' -
ect - N
31 Oct - 3 Nov ‘23 3 Temental ot s s e UPISf  < fulce hatton
ty,
Fot you to get reimbursed, you need to carefully read the i How can you get there from the hotel> - ! (it Rl BRLENDE
following instructions: \ o
. Walk t0 5-8ann station Beriin Frjo. g
. ake S1 direction Wannsee ppf (r;:;:)'d's"aﬂe‘ i

Get o1
off Schaneberg station, it s & 19

E | D N The flagship event of the European &
Youth Energy Network (EYEN): v
youthenergy.eu/event/eyef/ — From there itis a 7 rmin wapk minutes ride,
{74 .

Remember W your Z-doy ticket ge
5 You need to p, dc (39€)
the ticket + i yym rf‘e anterwards (noy
1ok receipt to get reimpyrs, dyh/ = Z(d 7 t[
applicable for people wits, “Deutschiand T ;Ve r) L
icket”)

- 3

The flagship event of the European

Youth Energy Network (EYEN):
?EUREF

Campus 23-24, 10829 Berlin, Germany

‘
youthenergy.eu/event/eyef/

In partnership with In partnership with

dena (7 Z Fraunhofer _dena
CINES Energy Agency

“Fraunhofer 2y srarkrare

Frune elia group

& Z Fraunhofer

4 CINES ™ German Eneray pency

Sponsored by: Sponsored by:

] E.ON = E.ON =
elia group Lsnnuno g_) Statkraft oiia group Lsnnum; -=) Statkraft



Graphic
elements

INncludes: elements that you can use directly in your
own powerpoints :) — >




_JEYEN

Graphic elements | Key elements

EYEN has a distinct brand that doesn‘t depend on single elements
(illustrations will be developed in the future) but rather on their
interplay. We use gradients in ALL designs (exceptions for social
media may apply), as elements like footers or as background. The
typical gradient includes light green & orange (optional: yellow or
blue). Texture is possible.

We use rounded shapes where possible. A few key elements, which
can still be adapted in their details and are not codified here:

For the Energy Transition EYEF parrot
Careers Compass ¢ with line




_JEYEN

Graphic elements | The gradient

The gradient (merging orange #FDA500 and green #6CDDAA) is the
main graphic element of EYEN that makes us recognisable across
channels; it is present in every visual content piece and is not
optional, differently from any other elements shown here.

We avoid full-screen gradients (exceptions apply for slides in
presentations, swipe posts, videos etc.) and use gradient text or text
highlights* to stay on brand while letting the design breathe.

Examples of gradient text «

*Custom gradient text is imported from

Photoshop / Illustrator The simpler
alternative is always the highlight instead. Q



Templates &
Graphic Designs

Includes: social media, documents..




EYEN

Designs | Social Media (1 ¥ =Y

EYEN social media designs are versatile, featuring representative images, bold text & gradients ¢

The European Youth Energy JEVEN L a5 W\Q Clean energy for EU islands
Network has just officially launched
. Cleanenergy FORUM 2023 Oppol % Thodk you Yo..
AR for EU islands | siienan cstonia EYEN's first
Are you a student or young profes-
EYEN shared its view on sional, between 18 and 34, with a N ) o
the European Year of Skills. strong interest and involvement in the . . . (Helen watts ) (MiguelMésca)  (Riccardo Toxir )

AY 2023 -
2 MAY 2024
-0

e

# The Energy Transition Careers
Compass (ETCC) online platform!

» youthenergy.eu/energy-transition-careers-compass

~~~~~~~~ (Beniamin Strzelecki) ~ (Tammy Mayer)

Become a \(m)mj Eaevay Ambassador at the
Burogean Sustainable Brevgy Week (BUSEW) 1014

event gartner. tach partner.

- ves-tce/ Guel European Youth cuRopean
(%orov -0k )  (geeen /&Y Energy Forum 2023 =F@RUM

Eeauahofer ENIQ, Beclin / H\

.6 solutions --
for youthjin the energy transition

B B A = ’

The Energy Transition
Careers Compass is now
at COP28 in ? Dubai

EYEN is about to officially launch the -
online platform growing the energy

transition workforce and empowering

youth* to discover careers in the sector &

Proposals to improve youth
engagement in the European
energy transition

an Youth Energy
Forum (EYEF) 2023

solutions:

Apply for the European
Youth Energy Forum 2023.

Solutions like . ..

inpartnership witn ¢ 7 Fraunhofer _dena  sponsorea by o] D statkcart




Designs | Social Media (2 '

EYEN

TH ENERGY

We prioritise clear messages, getting to the point ( + gradient text is imported from Adobe Photoshop) +

@ Fraunhofer, Berlin
%0 OCT - % Nov 101%

) Y Y.
Connecting the voice o€ youth in =000 F R U M
ot Eoeogoan vevay wonstion. ooty

_JEYEN

Once upon a time...

...in 2019, the idea of the European
Youth Energy Network was born.

STUDENT

Read our story how:
}ioU‘H—»QnQWj\{ eu/eyen-Stovy/

Energy
Transition

“Clean energy

jobs are only for
engineers and
scientists.”

for
youth engagement in the
European energy transition
are made here  S—a

......

find out what the participants of the second

European Youth Energy Forum have been up to

<

SUSTAINABLE
ENERGY WEEK

If you are between

We've heve.

German Energy Agency
I~
The German Energy Agency is a leading

institution dedicated to advancing the
energy transition and climate protection.

years old...

...at the biggest annual event
dedicated to renewables and
efficient energy use in Europe!

JEVEN It’s time to build more

NEW! Energy Transition L.
energy transition €areers.

EYEN is going to

Empowering youth to discover
careers in the energy transition

and officially launching its Energy\q )
Transition Careers Compass (ETCC)! £+

—> The online platform mapping job roles
across the energy transition job ecosystem.
Closing skills gaps, empowering youth.

tech gartaer.
Catch U5 at oux high-level events,

Contriloute youe o6 voles to the

creof
Soba Connecting the Voice of youth in
EVEN/ @Y oectionaics o Sgread the word!

the Euvogean eneva)y taesition

_JEYEN
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Designs | Instagram Stories (1)

Instagram stories are designed in Canva for key campaigns & events ¢

%/% “EF@RUM Q_:;_“,_\

Adopting global energy
targets & empowering

youth to put the energy
transition back on track

B i

5 days in Berlin, all
expenses covered

Connect with 50 young /
v~ energy changemakers //

from all across Europe

STREAM

Listen to six concrete solutions to
improve youth engagement in
the European energy transition!

TOMORROW, 9:30 am

join workshops, debates
with energy experts and
exciting activities to place
. ; S youth at the heart of the
—— Rl B e European energy transition

— = 54 till 28 May = “HEFPRUM
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Designs | Instagram Stories (2

[ [ here necessary
W lect key pictures (animations possible) & reuse Linkedin content / screenshots w
e se

— ‘7
European Youth Energy Networ... .
4,268 followers —

S 13h - Edited - ®

] LIVE TOMORROW AT 09:00 am CET | The latest
research on successful #participation processes in
the energy transition - one more reason to join the
livestream of the European Youth Energy Forum 2023
tomorrow! Find out how political science, € socio-
psychology and « communications science come
together to analyse the status quo, and build a new
integrative participation concept!

Better participation is here to solve conflicts, go
#transparent »» and grow the acceptance of
measures v . While society is transforming as a
whole & changing how we used to do things — building
new energy infrastructure projects at the local level,
or implementing measures like speed limits & driving
bans in mobility.

Since #EYEF2023 is hosted by Fraunhofer Energy &
Climate ENIQ in ¢ Berlin, we're kicking off the forum

not only with keynotes but by learning from LaSt d ays to joi n the expe rience!

participation in Germany'’s sustainable energy sectors
(e.g. solar, wind & hydrogen) - at both national and

federal levels. Through...INTEGER 3 e o s e e e e
——

"SEF@RUM
LIVE NOW

Why to join the
livestream now at
9:30 am CE

Subscribe to the newsletter of EYEN to
not miss any news on the Europgan. Youth
Energy Forum and many more !n5|ghts &
opportunities for youth in energy.

EUROPEAN .
YouTH f
ENERGY
EUROPEAN (’ R M
e F@RU
ENERGY V

JEYEN “EF@RUM
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Designs | Banners (1)

ETCC: empowering youth to discover
careers in the energy transition

v )o\og v oKl

JEYEN

.placing youth at the heart of the European energy transition.
Ready €or wove? Join one of these teams of the Secretaviat! #eecvuiting

These banner
examples are
taken from the
EYEN
newsletter
(between 2023
and 2024). They
combine
images, bold
text / key info
and graphic
elements of
EYEN.

YEC: Giving a voice to the next generation

of energy conscious consumers ‘:tl‘;:’atiz:slggw%\?;; Gy
'y n

JEYEN

\Gth Citizens'
@ Ev\ewy Torum

Task Force

Giving a voice to next generation
of energy conscious consumers

Teamwork across Europe.

i Livet €ocus.
NN
A enevgy goverty.




Designs |

Banners (2)

EUROPEAN F . R M
YOUTH ﬂv l '
/, Y ENERGY '

= Connecting the voice o youth in
the Buvogean enevgy transition

SAN

Partners bridging the 2022
and 2023 event editions. ..

tF Z Fraunhofer _dena

CINES

PAVILHAO DO E.ON
CONHECIMENTO  “ciagroup |
CENTRO CIENCIA VIVA STIFTUNG

5;) Statkraft o galp @

vvvvvvvvvvvv

This banner is
an example of
EYEN's style
bridging the
playful and the
professional,
while
containing
relevant info
selected to
represent the
event.



Designs | Banners (3)

The European Youth
Energy Network (EYEN)

Placing youth at the heart of the European energy transition

... Want to also build solutions for youth in the
energy transition? Join the team or support us:

Learn about the
ifitsa match &w
EYEN has to offeryou




Designs | PowerPoints & Pitch

At EYEN, we are...

A European non-profit organisation unlike any other.

We're serious in what we do, we're fun in how we do it.
JEYEN

_JEYEN

141 Energy Transition Careers
Team COMPOSITION &t eorss Fask Force

Q

Federica Matone Aretina Stefani
Communications and Content and Logistics Officer
Event Manager

% reach the team 3}
=) careerscompass@

WWJY@—U
\d
a'>

Laura Melo Amaro
Content Officer

&=
5 o 5
; ) 5 s
2 Gy, B
Marco Gervasi
Task Force Coordinator

Pedro Sereno Aylin Yildiran*
Content Manager Content and
Communications Officer ‘not at COP28

Decks (1

_JEYEN

The Energy Transition Careers
Compass (ETCQ)

@ OPPORTUNITY & CHALLENGE
Main goals of the
Energy Transition

Careers Compass:

By 2030, the renewable
energy sector is
projected to create 8
million jobs globally.

Many young people
face uncertainty in
identifying their role
within this landscape

JEYEN

The Energy Transition Careers
Compass (ETCQ)

Q @ ©

OPPORTUNITY

By 2050, the renewable
energy sector is
projected to create 40
million jobs globally.

CHALLENGE INCLUSIVITY

Many people think that
Energy Transition jobs
are just for engineers, we
will prove that's not
correct.

Many young people
face uncertainty in
identifying their role
within this landscape.

The Energy Transition Careers Compass (ETCC) digital tool empowers youth to discover
careers in the energy transition, and grows the energy transition workforce. We invite
everyone working in sustainable energy to contribute their job roles to the questionnaire.

—> youthenergy.eu/energy-transition-careers-compass,

_JEYEN

Our
PowerPoint
templates offer
different
opportunities
to break the
text flow, give
an overview
over key pillars,
show cause &
effect or
problem and
solution, key
features,
timelines &
more.



Designs | PowerPoints & Pitch

SOON: The third European

Youth Energy Forum (EYEF)

Our flagship event, also this year: meet EYEF2024!

EYEN

EYEF2023 | The live event

This is what the week will look like for participants of the
third European Youth Energy Forum in Berlin -

31/10 om o2/mn
Participants Discussion Discussion Discussion
reception panels panels panels
The problem » The solution » Opening Working sessions Working sessions Working sessions
Lack of youth engagement An event that connects youth, session (position paper) (position paper) (position paper)
at a decision-making leveln granting them a unified voice and
in the European energy bringing them together with .
sector. stakeholders of the energy sector. On-site visits, and much more to come!

EYEN

ottt

’»"

*x kX

EYEN

YOUTH ENERGY

Gi
SECUE |
Skills deep dive

ETCC Platform - Mobile

Timeline of the ETCC

Jobs deep dive

Midstream > Policy

Collaboration with

youth-lead

Presentation at:

“Guide as many

COP 28 Task force organizations and EC and EESC youth as possible

Launch potential knowledge gRe?klllEU in finding their

March ‘23 partners Jf,),; §,’§3“°e role in the energy
July 2023 transition

December 23

May ‘23 September 23 COP 28 - official

Partnership with Launch of the ETCC launch of the platform
\ Green Jobs Tree to survey + - Irena Pavilion

deploy the Energy presentation at the - UNESCO Pavilion

Transition Careers Youth4Climate event in - Finnish Pavlion

Compass Rome, Italy - Portuguese Pavilion

Skills homepage

Goven @R crel

-y




Designs | Videos

'IhIS Was the T

_.j, I

European Youth
Energy Jorum P23,

YOUTH ENERGY

As a
professional
organisation,
EYEN creates
videos to
support its
projects incl.
events (here
the European
Youth Energy
Forum) and get
messages
across. We use
text and music.
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EYEN documents are designed to be clean while carrying a strong brand «
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The Energy Transition
Careers Compass

A project of the European Youth Energy Network

Grow the energy transition
workforce and help us
empower youth to discover
Careersin the sector

[ Meet the online tool building
more energy tran: lon careers ]

~transition-
cavedrs-compass.

_ caveerscompase
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Chapter 7
Get Involved! Your Input Matters

We recognize the importance of collaboration and welcome feedback and
suggestions from our community. If you have ideas, whether they are improvements
to our existing plans or entirely new concepts, we are open to hearing them. Your input
is invaluable as we strive to create a dynamic and comprehensive resource for the
energy transition sector. Feel free to share your thoughts and suggestions with us.

How You Can Help:

Students Professionals
Shape the future by sharing your
perspectives, aspirations, and needs in the
clean energy sector. Your insights fuel the
platform's relevance for the next generation.

Contribute your expertise to enhance the
platform's accuracy and effectiveness. Share
your experiences and insights to guide
aspiring individuals in their career journeys.

Companies NGOs & Associations
Explore collaborative opportunities to support Join us in empowering the youth
the platform's growth. Your engagement can Collaborate to ensure the platform

reflects the diverse and inclusive nature
of sustainable energy initiatives. We also
seek partners for knowledge validation
and information verification.

help ensure the resource remains accessible
and beneficial to a wider audience. Also,
consider contributing valuable industry
insights and job opportunities to enrich the
platform's content.

—

%/ Comnect With Us. caveerscompass @

€ follow us heve 3

Let's Stay in Touch 5

Because the European Youth Energy Network has more to offer.

Linkedin is the place to receive the most frequent 5
m updates on activities, positions & wider developments ©F
on the topic of youth in the energy transition s

Send us a mail at info@youthenergy.eu in case
of questions, requests or offers of collaboration.

EYEN has a monthly newsletter..You can subscribe
via the website at: youthenergy.eu/newsletter-eyen/

European Youth Energy Network

ech gavtner. a project of the European Youth Energy Network

_JEYEN Enersy Transition Careers Compass

We want to hear your voice in shaping the future of the sustainable energy sector.
Your perspective is crucial for creating an up to date Energy Transition Careers Compass!

Invest Smin of your time in our online survey:

7

.
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Your experience and insights are fundamental to keeping the
platform updated, comprehensive, and aligned with the ever-
evolving challenges, as well as with innovations and emerging
opportunities in renewable energy and energy transition.

Data analysis from the ETCC questionnaire

Asa first step building block of the Energy Transition Careers Compass, the team launched a
survey disseminated through EYEN's channels, network and various partners. This section
includes key insights based on a sample of 162 from i i

who generously contributed their perspectives to enrich the data on our platform. They
allow us to extract meaningful trends and patterns to guide the development of a more
inclusive and effective resource for navigating careers in the energy transition. An overview
of the responses willbe included on the ECC website; the survey remains open. 77

(%)

predominant

4 reeaten (5% )

from Europe

strong localisation of
expertise, with

f respondents being mostly

employed within their
continent of origin

regional intricacies vs
potential lack of cross-
pollination
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Energy Transition Careers i /o
Compass: How Young
People Can Find TheirRole

5 December, 5-6 PM UAE time.§ Al Ferjan Room, Greening
Education Hub, Mobility Pavilion, Green Zone, EXPO City, Dubai*

4

Agostino Inguscio Ute Collier Marco Gervasi  Mohamed Maray Elshikhi

Coordinator at UNDP Acting Director - EVEN Representative and  yoush Engagement and Climate
Rome Centre for Knowledge, Policy and Vouth4Climate r at the Arab Youth for
Climate Action and| Finance Centre ot Chompion - Youth Representative of the
Energy Transition Internariona Renewable  Representative of Europe 1ENA region

Joyce Mendez Jitsai Santaputra Milena Megré Pedro Sereno
United Nations Secretary Co-Founder of Youth for Researcher ot the EVEN COP28 Task Force -
General's Youth Climate. Energy Southeast Asia Observatory of Energy Content Manager

Adivisor Coordinator - Youth  (Y4E-SEA] and SDG7 Global  Geopolitics of Latin America
Lotin outh s
America Southeast Asia

The

(ETCC) is EYEN's new online tool mapping job -
roles across the energy transition job ; caseecscomtoh
ecosystem. It empowers youth to discover “ Byjoutheneraly

careers in the sector, closes skills gaps and
grows the energy transition workforce.

Learn more & contribute Smin to the survey!

Federica Matone
EVEN COP28 Task Force -
Communications and
Event Manager European Youth Energy Network
80 vard Aug 1030 B

ENERGY

We also have a Word template, certificate designs & more.



Background
info & contact

Includes: history of EYEN's brand &
design, where to find us and contact — >




Little history of EYEN's brand & design

Logo: design in winter 2020/21 through an external designer

Branding process: January-April 2021, with branding workshops
in-house to do research and define visual branding & messaging

Social Media Launch in May 2021, first graphic designs in the run-up
to it, expansion of colour palette (additional greens, blues, yellow) in
the same month, further development of brand in the following
months

Update of branding from spring & summer 2022 while working on
new templates, pitch deck, materials for social media. Expansion of the
brand element libraries and demonstration of the branding in practice.
Additions to the branding, simplification, gradient as the main
consistent element. Brand as used for the ETCC / COP28 is now the

final version. _JEYEN



A little history: Here is what the designs looked and felt |
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the European Sustainable
Energy'Week #EUSEW2022

Toin EYEN Hheve!

@European Youth Energy Network

Weleome to the European
Youth Energy Networhk! ¥

In our first General Assembly.thi§ Jun_et snxdnit
energy-focused youth organlsatlons joine
Europe-wide federation working at the icies
intersection between youth & energy policies.

FUTURE
\ ENERGY
LEADERS

PORTUGAL

REBCOT

CLOSING THIS ENDLESS

Bundesverband
Junge Energie e.V.
=

Want to find out more about our members or become one too? Let's

unite to boost youth engagement in the European energy transition:

~> youthenergy.eu/join-eyen-member/

45 youth
5 days

(in Lisbon, 19 - 23 Nov)

1 goal

Curious? >

"‘Nﬂﬁ’ 2
> O Apply for the first ever
9‘& European Youth Energy Forum:

youthenergy.eu/event/eyef/

Event organised by:

TEF@RUM  Qeen @ B

Thank
youl!vy

The European Youth Energy Forum team wants to
thank all the amazing #changemakers that applied
to be part of the energy and youth event of the year!

Welcome to the 45 selected  ypopean

participants, we are looking o F@ R U M

forward to meeting you!

' #EuropeanEnergyTransition

#YouthEngagement

C/ EYEN ff :

Energy Forum

«Youth engagement in i
the energy transition » (55

oo

Working on the
position paper:
online working
sessions with

the team

9

“EF@RUM - Qeen 2 B

PavILHAO DO
CONHECIMENTO

During the event

(19 - 23 Noy, Lisbon)

Follow us to know what the amazing
team of #EYEF2022 is coming up with!

00

At the beginning of each
working day, there will be a
panel discussion with experts
from the energy field (private

These panels on policy making,
knowledge transfer and market
k opportunities will help fine tune

the position paper!

EUROPEAN
Youth
ENERGY

PaviLkio 1o
CONHECIMENTO

EFERUM  Cee B

%

sector, R&D, public policy...). e

T
.
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EYEN

YOUTH ENERGY

ike back in 2022...

They strengthen coop_eration
between energy agencies and key . o« .
European actors on issues

x*
concerning sustainable energy

*energy efficiency, sustainable .
transport and renewable energy ¥ x ¥

”Who
are
they

“F@RUM &
S

et ENR, the co-organjser.of the first ever
o European Ygut Energy Forum!

. ?
ﬁ What are the barriers:

1. Ageism & 'youth washing'

2. Lack of info & education
about participation

2. Accessibility boundaries
for representation

4. Lack of opportunities
5. Lack of trust in the impact

#YouthEngagement sunosknt
#EurapeagErglergyTransition Ci F®R U M



Where and when to reach us

- EYEN is active on social media (key channel: LinkedIn) and sends out
an approx. monthly newsletter with updates from the network.

- If you are featuring EYEN in written communication materials
and/or using the mediakit on the website, then please let us know by
reaching out to the e-mail addresses indicated below!

@ www.youthenergy.eu @eyen_youthenergy

info@youthenergy.eu EYENYouthEner
I media@youthenergy.eu © A
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@ youthenergy.eu @eyen_youthenergy
% info@youthenergy.eu @EYENYouthEnergy

International non-profit association - Association Internationale Sans But Lucratif (AISBL)

European Youth Energy Network
25 Rue d'Arlon, 1050 Brussels, Belgium

© 2025 European Youth Energy Network. All rights reserved.



